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Brand Finance Global Forum 2018

Brands are some of the most valuable assets that companies possess but the profound 
effect they exert on financial performance, shareholder value and market capitalisation 
continues to be poorly understood in some quarters. 

Performing in a digitally-led world is one of the most hotly contested and least understood 
methods for building brand value. As brands redirect budgets towards this new lever, we 
intend to discuss the most effective ways to maximise digital’s impact on branded 
businesses.
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The VIP Dinner - BAFTA 195 Piccadilly

Brand Finance Global Forum 2018

31st January 2018, 18:00 - 22:30

The VIP Dinner is the chance to discuss the latest issues with 
colleagues, delegates and peers in a more intimate setting. 

Engage with our speakers and other VIPs while raising the profile 
of your brand amongst these key individuals. 

Enjoy a delicious meal and experience an evening at one of 
London’s most attractive and prestigious venues.

Presentation of the 2018 Brand Finance Global Forum Awards to 
the most valuable and strongest brands.

18:00 - 19:00

19:00 - 19:10

19:10 - 20:30

20:30 - 21:00

21:00 - 21:15

21:15- 21:30

21:30 - 22.30

Drinks Reception 

Welcome Speech by David Haigh, CEO, Brand 
Finance

Dinner

After Dinner Speaker: 
Toby Young, Associate Editor, The Spectator

Second After Dinner Speaker: 
Michael Moszynski, CEO, London Advertising

Brand Finance 2018 Awards

Drinks and Departure
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Speakers at The Global Forum Dinnner 2018
Toby Young
Associate Editor
The Spectator

David Haigh
CEO
Brand Finance

Toby Young is the co-founder of the West London Free School, the first free school to sign a funding 
agreement with Michael Gove. He is an associate editor of the Spectator and the author of several books. 
His teaching experience includes working as a teaching fellow at Harvard and a teaching assistant at 
Cambridge. He is currently a visiting fellow at the University of Buckingham and a Fulbright 
Commissioner.

David is the CEO and founder of Brand Finance plc, the leading independent brand valuation consultancy. 
David qualified as a Chartered Accountant with Price Waterhouse in London. He has worked in the area of 
branded business, brand and intangible asset valuation since 1991 and since January 1995 has specialised 
entirely in this area. David has represented the British Standards institute on the International Standards 
Committee working party on the standardisation of brand valuation methods and practices, whose standard 
(ISO 10668) was published in early 2010. David is a passionate writer and has written many articles for the 
marketing and financial press on branded businesses and brand valuation and is the author of numerous 
publications. He also lectures on the subject of branded business, brand and intangible asset valuation at 
many of the leading business schools around the world.

Michael Moszynski
CEO
London Advertising

Michael graduated from LSE and worked for the Saatchi Brothers for over 20 years. Having run large global 
clients from London he then with his Creative Partner, Alan Jarvie, went on to set up offices for M&C Saat-
chi in Hong Kong, New York, London, Africa and The Middle East. In 2008 Michael and Alan set up their own 
global agency, designed for the 21st Century to challenge the existing large, slow and bureaucratic networks.
LONDON is the first agency to be awarded Agency of the Year four years in a row by Europe’s largest market-
ing publication, The Drum. Michael is a regular contributor in the media on the subjects of building global 
brands, luxury, entrepreneurship and politics. Michael was awarded “Agency Innovator of the Year” by Inter-
nationalist Magazine and was appointed to the Order of Merit by the Knights of Malta for his charity work.
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Who will be there?
All attendees are senior marketing and company decision makers for the business, brand or product. 

Countries present: Industries present:

60%

12%

13%

10%
2%

1% 1%
1% UK

USA

Europe

Asia

South Africa

Mexico

Russia

Other

31%

17%
26%

10%

5%
4%

4% Advertising and
Marketing

Financial Services

Technology, Media &
Telecommunications

Consultancy

Chemical, Energy, Oil,
Construction

Food and Healthcare

Law and Government

40%

26%

24%

5%
2% 2% 1%

COO, CMO, Vice President, Managing
Director, Director, Global Director

Head of Brand, Marketing,
Communications or Brand Strategy

CEO, President, Partner, Chairman,
Founder

Consultant, Analyst, Executive, Associate

CFO, Finance Manager

Media

Academics

Selection of brands present: 
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Forum 
Wednesday, 31st January

Venue - BAFTA 195 Piccadilly

The Brand Finance Global Forum Dinner  2018 will be hosted at BAFTA 195 Piccadilly, the home of the British Academy of Film and 
Television Arts. 

BAFTA is one of the the UK’s leading independent charities supporting, developing and promoting art forms of the moving images. It is 
located on Piccadilly and will highlight this year’s theme of digital marketing.

It will be located in the elegant and spacious David Lean Room, which overlooks the tranquil St James’s Church Garden and bustling 
Piccadilly. This room seats 150 people.
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Founded in 1996, Brand Finance is the world’s leading independent brand valuation and strategy 
consultancy. Headquartered in the City of London, we are present in over 20 countries. 

Brand Finance is committed to the development of 
theoretical and practical issues surrounding brands. 

Brand Finance Forums are part of Brand Finance 
Institute, the education and training division of Brand 
Finance plc in which theoretical and practical issues 
surrounding brands are explored. 

Brand Finance Institute organises events around the 
world featuring leading edge thinkers in the area of 
brand strategy, brand building and brand valuation, 
who come together to share their experiences and to 
better understand the process by which valuable 
brands are created.

Helping clients to measure, manage, maximise and 
monitor the value of their brands to drive business 
performance.

Unique 
We possess a unique combination of marketing, 
research, management and financial expertise.

Independent 
Brand Finance is entirely independent. We manage 
brands, not create them.

Technical recognition 
We are accredited with the ISO 10668 global 
standard for brand valuations and our assessments 
are widely accepted by regulatory bodies worldwide.

Experience 
With over 15 years experience Brand Finance has 
worked with clients of all sizes across all sectors.

Global 
We are headquartered in London with offices in over  
20 countries.

Brand Finance Forums.
Established 2004

Brand Finance. 
Established 1996

About us

Global Clients

We work with some of the best brands from all over the 
world. Here is a small selection of the brands we have 
worked with recently.



Contact us

Alex Haigh
Director
T: +44 (0)20 7389 9400
E: a.haigh@brandfinance.com

David Haigh
CEO
T: +44 (0)20 7389 9400
E: d.haigh@brandfinance.com

www.brandfinance.com
www.brandfinance.com/events

Forum

Georgie Hackett
Events Manager
T: +44 (0)20 7389 9400
E: g.hackett@brandfinance.com


