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The VIP Dinner - Mansion House

Brand Finance Global Forum 2017
Brands are some of the most valuable assets that companies possess but the profound effect they exert on financial performance, 
shareholder value and market capitalisation continues to be poorly understood in some quarters. Finding the most effective way 
to structure brand assets is fundamental to maximise the value they generate. Therefore, this year’s Brand Finance Global Forum 
examines the link between brand architecture and shareholder value.

2nd February 2017, 18:15 - 22:00

The black tie, VIP Dinner is the chance to discuss the latest issues 
with colleagues, delegates and peers in a more intimate setting. 

Engage with our speakers and other VIPs while raising the profile of 
your brand amongst these key individuals. 

Enjoy a delicious meal and experience an evening at one of the City’s 
most attractive and prestigious venues.

Present this year’s coveted Brand Finance Global Forum Awards to 
the most valuable and strongest brands.

18:15 - 19:30

19:30 - 19:35

19:35 - 21:00

21:00 - 21:10

21:10 - 21:30

21:30 - 22:00

Drinks Reception 

Welcome Speech

Dinner

Award Presentation

After Dinner Speaker

Carriages
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The Global Forum - Brand Exchange

Brand finance forums attract senior investors, analysts, marketers and 
carefully selected journalists, keen to understand more about the links 
between brands, strategy and financial performance. 

We will also have six industry speakers, who will explain why they feel 
their companies’ brand strategies and structures enable them to 
maximize financial performance. The event will conclude with a panel 
session moderated by City AM’s editor, Christian May followed by a 
networking lunch. 

3rd February 2017, 8:30 - 14:00

08:30 - 09:00

09:00 - 09:10

09:10 - 09:30

09:30 - 09:50

09:50 - 10:10

10:10 - 10:30

10:30 - 11:00

11:00 - 11:20

11:20 - 11:40

11:40 - 12:00

12:00 - 12:20

12:20 - 12:35

12:35 - 14:05

Registration & Breakfast

David Haigh, Brand Finance plc

John Gerzema, CEO, BAV Consulting

Philip Gorham, Equity Analyst, Morningstar

Richard Kramer, Founder & Managing Director, Arete

Panel Session - 

Coffee Break

Speaker from TCS

Axel Löber, Head of Corporate Branding & Strategic 
Communication Projects, Merck

Roger Scarlett Smith, Head of Global Categories, GSK

Conny Kalcher, VP Marketing & Consumer Experiences, 
Lego Group

David Haigh, CEO, Brand Finance plc

Lunch & Networking

Brands are some of the most valuable assets that companies possess but the profound effect they exert on financial performance, 
shareholder value and market capitalisation continues to be poorly understood in some quarters. Finding the most effecttive way 
to structure brand assets is fundamental to maximise the value that they generate. Therefore, this year’s Brand Finance Global 
Forum examines the link between brand architecture and shareholder value.

Brand Finance Global Forum 2017
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The Brand Finance Global Forum will be hosted at Mansion 
House, one of London’s most historic and prestigious venues.

Mansion House, like Brand Finance, is located in the heart of 
London’s financial district and hosts dozens of the highest 
profile business summits, including the Chancellor of the 
Exchequer’s annual ‘Mansion House Speech’ on the state of 
the British economy.

The Old Ballroom, where the main event will take place, seats 
over 120 in opulent surroundings. 

Dinner 
Mansion House

Thursday 2nd February

Venues

The Grade II listed building is steeped in history and character, 
having been restored to its original, Edwardian style. The ground 
floor, a boutique lounge space for informal meetings and drinks 
receptions, has elegant architectural features including a 
marble-topped bar. The first floor is fully equipped for seminars 
and symposiums or receptions for up to 60 people. 

Brand Exchange is located two minutes’ walk from Bank 
underground station on Birchin Lane. Birchin Lane has a long 
history of trade and commerce and was the site of London’s first 
coffee houses. 

Forum 
Brand Exchange

Friday 3rd February
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Sponsorship Packages
Offerings
Sponsorship cost

Dinner benefits

Table of 10 at the dinner

Branding on Dinner agenda

Award presentation on stage *

2 bottles of champagne at the dinner

Sponsor stand at reception area

Forum benefits

Branding on Forum agenda

Individual Q&A speaker session

Sponsor stand at networking area (only 2 available)

Minimum guaranteed entry to the forum

Marketing benefits

Inclusion in social media campaigns

Inclusion in delegate communications **

Branding on all materials***

Logos displayed in networking area ****

Access to all professional event photography

Other great benefits
Brand Value Report presented by the CEO of Brand 
Finance*****
1 year Brand Exchange membership (no. of new 
members)
No sign on fee for Brand Exchange membership for 
company employees
Credit at Brand Exchange

* Great opportunity to appear on stage to sponsor and 
present one award of your choice (out of our list), in front of 
the audience. 

** Company logos will be included in all mailouts and on 
marketing collateral distributed on the day. Sponsors will 
also have the chance to distribute some collateral along with 
Brand Finance. 

*** Branding level depends on sponsorship package. For 
more information please contact us. 

**** A sponsorship board will be available. A photographer 
will be dedicated to taking photos in this area. Award winners 
will also be photographed in front of the sponsors’ board. 

***** More information on page 7.

Platinum

£10,000
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Brand Exchange is one of the newest members’ 
clubs in the City of London, with members drawn 
from the worlds of Finance, Marketing, Advertising, 
Investment and more. 

Brand Exchange was launched in January 2015 to 
provide its members a private and exclusive space to 
network and socialise. The club has since held several 
prestigious events and been shortlisted as “Best 
Business Club” in the London Venue Awards.

Membership at Brand Exchange opens access to our 
private members’ club in a carefully restored Edwardian 
building, 2 minute walk from Bank station in London. 
The Members’ Lounge offers a relaxing atmosphere for 
meetings and dining experience. Members are also 
invited to monthly networking drinks as well as talks and 
workshops with guest speakers who are leaders in 
marketing and financial sector such as Chris Clark, CMO 
at HSBC, John Murphy, Founder of Interbrand or David 
Radford, CMO at Allianz.

In addition, Brand Exchange also offers events venues 
for hire (at 20% discount for members) for events in a 
rich and characterful setting in the heart of London’s 
bustling financial centre.

Brand Exchange

Contact.

T: +44 (0)20 7389 9410   
E: enquiries@brandexchange.com

Standard cost: £240 per year + £100 sign on fee

Platinum: 4 memberships + £500 credit in club
Gold: 3 memberships + £250 credit in club
Silver: 2 memberships + £100 credit in club

More information on sponsorship benefits
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David Haigh, CEO of Brand Finance, will present your Brand Value Report. This provides a complete breakdown 
of the assumptions, data sources and calculations used to arrive at a brand’s value. Each report includes expert 
recommendations for growing brand value to drive business performance and offers a cost-effective way to gaining a better 
understanding of your position against competitors. 

More information on sponsorship benefits

Brand Valuation Summary
Overview of the brand valuation including executive 
summary, explanation of changes in brand value 
and historic and peer group comparisons to aid 
internal understanding of brand, historic and future 
brand value tracking and competitor benchmarking.

Brand Strength Index
A breakdown of how the brand performed on 
various metrics of brand strength, benchmarked 
against competitor brands in a balanced scorecard 
framework including brand strength tracking, brand 
strength analysis, management KPI’s and 
competitor benchmarking.

Royalty Rates
Analysis of competitor royalty rates, industry 
royalty rate ranges, margin analysis, transfer 
pricing, licensing / franchising negotiation, 
international licensing and competitor 
benchmarking are used to determine brand 
specific royalty rate. 

Cost of Capital
A breakdown of the cost of capital calculation, 
including risk free rates, brand debt risk 
premiums and the cost of equity through 
CAPM. Our reports offer an independent view 
of cost of capital for internal valuations and 
project appraisal exercises.

David Haigh, CEO

Brand Value Reports CEO Presentation
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Founded in 1996, Brand Finance is the world’s leading independent brand valuation and strategy 
consultancy. Headquartered in the City of London, we are present in over 20 countries. 

Brand Finance is committed to the development of 
theoretical and practical issues surrounding brands. 
We are delighted to announce the 10th anniversary of 
our now renowned Brand Finance Forums. 

Brand Finance Forums are part of Brand Finance 
Institute, the education and training division of Brand 
Finance plc in which theoretical and practical issues 
surrounding brands are explored. 

Brand Finance Institute organizes events around the 
world featuring leading edge thinkers in the area of 
brand strategy, brand building and brand valuation, 
who come together to share their experiences and to 
better understand the process by which valuable 
brands are created.

Helping clients to measure, manage, maximise and 
monitor the value of their brands to drive business 
performance.

Unique 
We possess a unique combination of marketing, 
research, management and financial expertise.

Independent 
Brand Finance is entirely independent. We manage 
brands, not create them.

Technical recognition 
We are accredited with the ISO 10668 global 
standard for brand valuations and our assessments 
are widely accepted by regulatory bodies worldwide.

Experience 
With over 15 years experience Brand Finance has 
worked with clients of all sizes across all sectors.

Global 
We are headquartered in London with offices in over  
15 countries.

Brand Finance Forums.
Established 2004

Brand Finance. 
Established 1996

About us

Global Clients

We work with some of the best brands from all over the 
world. Here is a small selection of the brands we have 
worked with recently.



Contact us

Robert Haigh
Marketing and Communications 
Director
T: +44 (0)20 7389 9400
E: r.haigh@brandfinance.com

David Haigh
CEO
T: +44 (0)20 7389 9400
E: d.haigh@brandfinance.com

 www.brandfinance.com
 www.brandfinance.com/events

Forum

Lorena Jorge 
Events Manager
T: +44 (0)20 7389 9400
E: l.jorgeramirez@brandfinance.com


