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Brand Finance Oil & Gas Workshop 2019.

The Brand Finance Oil and Gas Workshop will focus on  
Oil & Gas Brand Values in a 4.0 World. 

Each year, Brand Finance puts the world’s biggest oil and gas 
brands to the test, evaluating which are the strongest and 
most valuable. The 50 most valuable oil and gas brands in the 
world are included in the Brand Finance Oil & Gas 50 league 
table.

At the Brand Finance Oil & Gas Workshop 2019, the first 
workshop focusing on this sector, we will present the results 
of our annual brand valuation study into the world’s biggest 
oil and gas brands and share perspectives on the fourth 
industrial revolution and how it affects brand value.

In a time where 280 characters are enough to send the oil price 
spiralling, the need to remain stable in the Oil & Gas market is 
tantamount. Conversely, digital disruption is integral to the future 
evolution of the Oil & Gas industry. Oil majors are diversifying 
operations into renewable energy technology, but continued 
demand for petroleum means the implications of Industry 4.0 
will be even wider-reaching within existing operations, with 
some predicting fully autonomous drilling, autonomous 
inspection of pipelines, and rigless plugging of wells by 2025. 
Global Oil & Gas brands need to deliver stability on the one 
hand, and innovation necessary for future success on the other. 
Can the global oil majors balance the scales to do both?

Brand Finance 
Oil & Gas Workshop 2019.
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Confirmed Speakers: Global Forum 2019.

David Haigh
Brand Finance
CEO

Adam Newall
VI360
Managing Director

Rahul Malhotra
Shell
Head of Brand Strategy 
and Stewardship

Savio D’Souza
Brand Finance
Director

James Welchman
Chevron Lubricants
Marketing Manager, 
EMEA

Omar Zaafrani
Abu Dhabi National Oil 
Company (ADNOC)
SVP, Group 
Communications

Whilst at Brand Finance, 
Savio has worked on a 
number of national and 
international projects in 
Airlines, Technology Media 
& Technology (TMT). Savio 
also has experience in 
assignments for technical 
purposes including, tax 
and transfer pricing, legal 
disputes and business 
combinations. Recently 
Savio has worked on 
projects for clients such as; 
Vodafone, Aeroflot, Heath-
row & LafargeHolcim.

David is the CEO and 
founder of Brand Finance 
plc, the leading inde-
pendent brand valuation 
consultancy. David qualified 
as a Chartered Accountant 
with Price Waterhouse in 
London. He has worked in 
the area of branded busi-
ness, brand and intangible 
asset valuation since 1991 
and since January 1995 has 
specialised entirely in this 
area

In his 23 year career with 
Procter & Gamble and Shell, 
Rahul has led several global 
businesses as P&L head, 
and helped shape the desti-
ny of several global brands 
(eg. Shell, Pampers, Vicks, 
Metamucil, Whisper/Always, 
Tide, Ariel, Olay). His team 
is currently responsible for 
brand strategy, architecture, 
brand identity & multi-sen-
sorial standards, brand 
protection, brand operations 
across various parts of the 
group and brand licensing.

Adam has 12 years experi-
ence of global visual identity 
management projects in 
more than 30+ countries 
for clients including 3M, 
Ashurst, Caterpillar, Nor-
dea, Shell, Tata Steel, TNT, 
Vodafone. Recent projects 
include brand and visual 
identity transition strategy, 
process development for 
brand compliance and gov-
ernance, and development 
of training and engagement 
programmes to improve VI 
performance.

James Welchman is  
Manager Marketing EMEA 
for Chevron Lubricants, 
a position he has held 
since 2011. In his role 
he is responsible for the 
strategic growth agenda 
for the region. Specifically 
this means the marketing 
strategy, channel develop-
ment, offer creation and 
execution, communication 
and digitalization / auto-
mation.

At ADNOC, Zaafrani 
is responsible for the 
development and exe-
cution of multi-pronged 
communications strategies 
that have strengthened 
ADNOC’s reputation as 
an industry leader while 
ensuring the effective and 
transparent communica-
tion of the organization’s 
transformation, internally 
and externally, as it adapts 
to an evolving energy 
landscape.



The Venue.
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2019 Venue: The Royal Automobile Club

The Brand Finance Oil & Gas Workshop 2019 will be hosted at The Royal Automobile Club, Pall Mall, London SW1. 

The RAC is one of the world’s foremost private members’ clubs, offering first-class facilities, set in the heart of the St James’s area of London.  The workshop will 
be held in The Committee Room,  a spectacular room which can accommodate 80 delegates.

Tea and coffee breaks will take place before and after the workshop. 



Brand Finance will source a selection of client speakers willing to 
discuss this year’s topic, Oil & Gas Brand Values in a 4.0 World.

The Workshop.
1st April 2019. 13:30 - 16:30



13:30 - 14:00 Registration and Refreshments

14:00 - 14:05 Welcome and Opening Remarks 
David Haigh, CEO, Brand Finance plc

14:05 - 14:15 Introducing the Brand Finance Oil & Gas 50 2019 
Savio D’Souza, Director, Brand Finance plc

14:15 - 14:30 Oil and Gas 4.0 - Meeting the energy demands of the fourth 
industrial age through innovative, technology-driven, value-add 
partnerships 
Omar Zaafrani, SVP, Group Communications, ADNOC

14:30 - 14:45 Brand Building in the 4th Industrial Revolution 
Rahul Malhotra, Head of Brand and Stewardship, Shell

14:45 - 15:00 Customer Experience & Digital Strategy – Chevron Lubricants
James Welchman, Marketing Manager EMEA, Chevron

15:00 - 15:45 45 Minute Panel Session
Moderated by Adam Newall, Managing Director of VI360

15:45 - 16:30 Coffee and Networking
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Founded in 1996, Brand Finance is the world’s leading independent brand valuation and strategy 
consultancy. Headquartered in the City of London, we are present in over 20 countries. 

Brand Finance is committed to the development of 
theoretical and practical issues surrounding brands. 

Brand Finance Forums are part of Brand Finance 
Institute, the education and training division of Brand 
Finance plc in which theoretical and practical issues 
surrounding brands are explored. 

Brand Finance Institute organises events around the 
world featuring leading edge thinkers in the area of 
brand strategy, brand building and brand valuation, 
who come together to share their experiences and to 
better understand the process by which valuable 
brands are created.

Helping clients to measure, manage, maximise and 
monitor the value of their brands to drive business 
performance.

Unique

We possess a unique combination of marketing, 
research, management and financial expertise.

Independent

Brand Finance is entirely independent. We manage 
brands, not create them.

Technical recognition

We are accredited with the ISO 10668 global standard 
for brand valuations and the newly adopted ISO 
20671 international standard on Brand Evaluation, 
and our assessments are widely accepted by 
regulatory bodies worldwide.

Experience

With over 20 years experience Brand Finance has 
worked with clients of all sizes across all sectors.

Global 
We are headquartered in London with offices in over 
20 countries.

Brand Finance. 
Established 1996

Brand Finance Forums. 
Established 2004

Global Clients.

We work with some of the best brands from all over 
the world. Here is a small selection of the brands we 
have worked with recently.

About Us.



Contact us

Brand Finance is the world’s leading independent brand valuation and 
strategy consultancy, helping companies to manage their brands for 
improved business results.

Georgie Hackett
Events Manager
T: +44 (0)20 7389 9400
E: g.hackett@brandfinance.com

www.brandfinance.com
www.brandfinance.com/events

Savio d’Souza
Director
T: +44 (0)20 7389 9400
E: s.dsouza@brandfinance.com


