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Agenda

Venue
The Mountbatten Room (Doors open at 08:30) 
The Royal Automobile Club
89 Pall Mall
London
SW1Y 5HS

Drinks Reception from 17:30 will be held at The Two Chairmen
1 Warwick House Street
Trafalgar Square
London
SW1Y 5AT
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Corporate Brands are huge assets for most major corporations. Our 
latest study1 shows that the total value of the top 100 brands in the 
world today stands at over US$1.5 trillion but almost US$30 billion of 
this value has been lost over the past six months alone.  

In today’s challenging markets, investors and shareholders are rightly 
applying greater scrutiny to corporate governance. Boards and senior 
management teams need to show that they are looking after all 
corporate assets, including the brand. Knowing the value of this asset 
and what drives its value is essential. 

Today we will discuss the importance of managing corporate brands 
and reputation. Leading business people and academics will review 
the trends of global brand values over the past year and offer advice to 
help every brand improve based on their experiences. 

Workshop

The Forum will be followed in the afternoon by a hands-on workshop 
for any attendees interested in learning more about brand valuation. 
Brand Finance’s valuation methodology (‘Royalty Relief’) was 
approved by the International Standards Organisation in December 
2010 (ISO 10668). It is favoured by tax authorities and regulatory 
bodies worldwide, including the UK Takeover Panel and HM Revenue 
& Customs. Whether you are looking to maximise the value of your 
existing brands or develop new ones, this workshop will give you the 
opportunity to discuss your unique brand challenges with the leading 
valuation experts.       

Who should attend?

CEOs, CMOs, CFOs and senior managers of corporate brands who 
are interested in understanding the value of their brands and better 
managing their corporate reputation. 
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1BrandFinance® Global 100 September Update
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Timing Synopsis Speakers

Programme
BrandFinance® Annual Forum 2011
Forum - Understanding the Value of Corporate Brands and Reputation

08:30 - 09:00 Registration and coffee

09:00 - 09:15 Welcome and Introduction

Prof. Malcolm McDonald
Chairman, Brand Finance Plc
Emeritus Professor of Marketing, Cranfield School of 
Management

09:15 - 09:40 Cultural and religious impacts on the development of 
a corporate reputation

M. Salim Kadibeşegil 
Lecturer in Reputation Management, School of 
Communications Faculty
Bahçeşehir University

09:40 - 10:05
How pharmaceutical companies´ reputations 
influence the recommendation behaviors of 
physicians and patient organizations

Dr. Markus Renner
Lecturer in Reputation Management
University of Applied Sciences, Lucerne

10:05 - 10:35 Transforming Brand Reputation: A service business 
perspective

Clare Sheikh
Group Brand Director
Vodafone Plc

10:35 - 11:05 Refreshment break

11:05 - 11:30 Managing a reputational crisis: The case of Toyota
Colin Hensley
Former General Manager and Head of Corporate Affairs
Toyota Motors Europe

11:30 - 11:55 Understanding the impact of corporate reputation on 
key stakeholder groups

Prof. Cees Van Riel
Professor in Corporate Communications
Rotterdam School of Management, Erasmus University

11:55 - 12:35

Panel Session: 
The impact of corporate reputation on shareholder 
value

Moderator: 
David Haigh

Prof. Cees Van Riel
Professor in Corporate Communications
Rotterdam School of Management, Erasmus University

Dr. Markus Renner
Lecturer in Reputation Management
University of Applied Sciences, Lucerne

Colin Hensley
Former General Manager and Head of Corporate Affairs
Toyota Motors Europe

M. Salim Kadibeşegil
Lecturer in Reputation Management, School of 
Communications Faculty
Bahçeşehir University

12:35 - 12:55 Handling a crisis: The dangers of covering up - 
Phone hacking and News Corp

Mary-Ellen Field
Associate Director
Brand Finance Plc

12:55 - 13:00 Concluding remarks 
David Haigh
Chief Executive
Brand Finance Plc

13:00 - 14:00 Buffet lunch
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4 Programme

Timing Synopsis Speakers

BrandFinance® Annual Forum 2011
Workshop - Measuring and Valuing Corporate Reputation

14:00 - 14:45 Managing corporate brand & reputation. The criticality 
of brand value governance

David Hensley 
Managing Director
Brand Finance Plc

14:45 - 15:30 Defining the difference between Brand & Reputation.
Reputation risk management: The case of Shell

Tim Heberden 
Managing Director
Brand Finance Australia

15:30 - 16:00 Refreshment break

16:00 - 16:20 Aeroflot case study.
Rupert Kemp
Valuation Director
Brand Finance Plc

16:20 - 16:40 Reporting results and building brand scorecards: The 
case of Petronas & Manulife 

Ollie Schmitz
Managing Director
Brand Finance South Africa

16:40 - 17:00 Using Coats of Arms as a symbol of corporate 
reputation

Clive Cheesman
Richmond Herald
College of Arms

17:00 - 17:30 The official launch of the Brand Finance Institute 
Campaign for Independent Brand Valuation

David Haigh
Chief Executive
Brand Finance

17:30 Drinks reception - The Two Chairmen

1 Warwick House Street
Trafalgar Square
London
SW1Y 5AT
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Speaker Profiles

Prof. Malcolm McDonald, Emeritus Professor of Marketing, 
Cranfield School of Management & Chairman, Brand Finance Plc
Professor Malcolm McDonald until recently was Professor of Marketing and Deputy Director, Cranfield University 
School of Management, with special responsibility for e-business, and is now an Emeritus Professor at the 
University as well as being an Honorary Professor at Warwick Business School. He has written over 40 books, 
including the best seller ‘Marketing Plans: How to prepare them, how to use them’, and more than one hundred 
articles and papers. Coming from a background in business which included a number of years as Marketing 
Director of Canada Dry, Malcolm has successfully maintained a close link between academic rigour and commercial 
application. He has consulted to many major companies from the UK, Europe, USA, Far East, South-East Asia, 
Australasia and Africa, in the areas of strategic marketing and marketing planning, market segmentation, key 
account management, international marketing and marketing accountability.

Dr. Markus Renner, Lecturer in Reputation Management, 
University of Applied Sciences, Lucerne
After his graduation in Political Science he started his career in 1996 as a PR consultant at Burson-Marsteller. In 
1999, Markus became PR manager at Bayer´s global headquarters in Leverkusen. In 2004, he was appointed 
by the pharmaceutical giant Novartis to Head of Corporate Brand & Reputation Management. At the Novartis 
global headquarters in Basel, he was responsible for the development and implementation of the global company 
brand as well as to further strengthen its reputation among key stakeholders worldwide. Since 2008, Markus is 
Managing Partner of Branding-Institute CRM AG in Basel, consulting global corporations in the field of brand and 
reputation management and marketing. Markus holds a Ph.D. in business psychology from the University of Basel, 
Switzerland. His new book “Generating Trust via Corporate Reputation” will be published with WVB-Verlag this year.

Clare Sheikh, Group Brand Director, Vodafone Plc
At Vodafone, Clare Sheikh (formerly Salmon) is responsible for the group’s brand framework, creative strategy and 
brand identity and she reports to group chief commercial officer Morten Lundal. Clare is a high-profile figure within 
the marketing community. She stepped down from her most recent role as group strategy, marketing and customer 
director at RSA in May after four years at the insurance giant. Previously, Sheikh held senior strategic and marketing 
roles with Prudential, Centrica, ITV and British Gas.
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M. Salim Kadibeşegil, Lecturer in Reputation Management, School 
of Communications Faculty, Bahçeşehir University
Salim Kadıbeşegil has vast aggregation experience, particularly in strategic communications management. He has 
led the introduction of the concept ‘Reputation Management’ in Turkish business life. He has consulted to “Turkey’s 
Most Admired Companies” research project of Capital Magazine since it has started.

He is one of the founders of PRNET (The first media measurement company in Turkey) as well as being one of the 
pioneers on improving the international standards in public relations and communications consultancy professions. 
In favor of this idea, he has led the establishment of ICCO Turkey and represented Turkey five years at the 
international Board of ICCO (International Communications Consultancy Organization). 
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Speaker Profiles

Colin Hensley, Former General Manager and Head of Corporate 
Affairs, Toyota Motors Europe
Colin has wide experience in managing and building brand reputations, having had responsibilities for 
communications and public affairs spanning public and private institutions across Europe, America and Asia. 
Colin brings a broad and deep experience of all elements of corporate communications and public affairs. He is very 
experienced at working at a European level, interfacing and working with all of the European institutions. 

He was General Manager for Corporate Affairs at Toyota Motor Europe, where he led them through the media storm 
that surrounded the 2010 Toyota recalls, developing original social media strategies to augment the full range of 
traditional PR and advertising communications. He personally represented the company during interactions with the 
media and with external organisations including ACEA, the OECD, WEF, EP and the EC.

David Haigh, Chief Executive, Brand Finance Plc
David is the CEO and founder of Brand Finance plc, the leading independent brand valuation consultancy. David 
qualified as a Chartered Accountant with Price Waterhouse in London. He has worked in the area of branded 
business, brand and intangible asset valuation since 1991 and since January 1995 has specialised entirely in this 
area. David has represented the British Standards institute on the International Standards Committee working party 
on the standardisation of brand valuation methods and practices, whose standard (ISO 10668) was published  in 
2010. 

David is a passionate writer and has written many articles for the marketing and financial press on branded 
businesses and brand valuation and is the author of numerous publications.  He also lectures on the subject of 
branded business, brand and intangible asset valuation at many of the leading business schools around the world.
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Prof. Cees Van Riel, Professor in Corporate Communication, 
Rotterdam School of Management, Erasmus University
Prof.dr. Cees B.M. van Riel is professor in corporate communication at the Rotterdam School of Management of 
Erasmus University Rotterdam. He is Editor-in-Chief of the Corporate Reputation Review and Managing Director 
of the Reputation Institute. Van Riel has created the Reputation forum The Netherlands (RfN) a platform of the 
directors of corporate communication of the 20 largest Dutch companies. Cees van Riel has published a large 
amount of articles including the Corporate Reputation Review as well as ten books including Principles of Corporate 
Communication (1996), Essentials of Corporate Communication (2006) and Fame & Fortune (2004). Cees van Riel 
has been active as a consultant in the area of corporate branding, reputation management and employee alignment 
for more than two decades, working for companies like Rabobank, Philips and Coca Cola.
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Mary-Ellen Field, Associate Director, Brand Finance Plc
Mary-Ellen qualified with a BA Dip (Art) Ed from Alexander Mackie College, NSW, Australia and is a member of 
the Licensing Executives Society, the International Trademark Association, The Luxury Marketing Council and the 
Cosmetic Executive Women’s Network. She is also a Certified Licensing Professional.

Mary-Ellen has 25 years blue chip experience in intellectual property management, protection and exploitation. Prior 
to joining Brand Finance she was Head of Intellectual Property and Director of Chiltern plc’s wealth management 
group.

She has carried out numerous projects involving licensing and royalty rate analysis across a variety of sectors 
including; food and beverages, fashion and luxury brands, petrochemicals and consumer goods



Speaker Profiles

Clive Cheesman, Richmond Herald, College of Arms
As Richmond Herald, Clive Cheesman is one of the crown-appointed officers responsible for the granting and 
regulation of coats of arms in England, Wales, Northern Ireland and the Commonwealth. He studied classics 
and ancient history at Oxford and in Italy, was called to the Bar at Middle Temple in 1996, and has written on 
law, heraldry, history and cultural property. At the College of Arms he has a professional practice assisting a wide 
range of clients in applying for, using and protecting coats of arms as assets; on the corporate side these range 
from prominent businesses to educational bodies and local authorities including, most recently, the town of Royal 
Wootton Bassett.

Tim Heberden, Managing Director, Brand Finance Australia
Tim has extensive experience of intangible asset valuation, intellectual property transactions and value-based brand 
strategy. He has an MBA and is a Chartered Accountant, Fellow of the Chartered Institute of Marketing and Fellow of 
the Royal Institute of Chartered Surveyors. Tim advises the Australian Taxation Office on cases involving intangible 
assets. Other clients include leading brand owners, intellectual property lawyers and private equity firms in Australia, 
Asia, Europe and Japan. 

He is a visiting lecturer at the University of Sydney, presenting a course on ‘Evaluation Marketing Performance’ for 
the Master of Marketing. Tim chairs the ICAA’s NSW Business Valuation Special Interest Group and is a judge on 
the AFA’s Advertising Effectiveness Awards and the AMSRS’s Market Research Effectiveness Award. Prior to joining 
Brand Finance’s UK office in 1998, Tim worked for the BBC, KPMG and founded an award winning media company 
in South Africa. 

Ollie Schmitz, Managing Director, Brand Finance South Africa
Ollie is the Managing Director of Brand Finance South Africa having recently opened offices in Durban and Cape 
Town. Prior to moving to South Africa, Ollie was Managing Director of the Brand Finance office in London. Ollie has 
been with Brand Finance for 8 years.

Ollie qualified with a honours in Computer Science from University of Natal. He first worked for a number of 
educational & publishing institutes before joining the Brand Finance team.
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David Hensley, Managing Director, Brand Finance Plc
David is marketer and strategist with over thirty years of strategy, marketing and consulting experience.
After working with McKinsey & Company he has held senior roles in leading global brand consultancies 
FutureBrand, Vivaldi Partners, and Lippincott. 

David has extensive branding experience around the world, having worked with global clients such as Alitalia, 
Allianz, BP, BT, DBS, Deutsche Telekom, GITI MTN and Nestle.
His work in telecoms has included brand architecture, brand strategy, naming, brand launches, brand identity 
design, and brand communications.

David has worked with clients in many sectors across Europe, North America, Africa, the Middle East and Asia-
Pacific. 



About Brand Finance

Brand Finance is the world’s leading brand valuation 
consultancy. We advise strongly branded organisations on 
how to maximise their value through the effective management 
of their brands and intangible assets. Headquartered in 
London, Brand Finance is represented in over 20 countries 
worldwide.

Brand Finance is committed to the development of theoretical and 
practical issues surrounding brands. As part of this process, we 
organise a series of events and forums around the world where 
leading practitioners in the area of brand strategy, brand building 
and brand valuation come together to share their experiences and 
to better understand the process by which valuable brands are 
created.

The Brand Finance Annual Forum has progressively become one 
of the definitive events in the area of brand valuation and should 
not be missed by anyone who is serious about maximising the 
value of their brands and intangible assets. 

This year it is being held for the 8th year running. Brand Finance 
will also be launching the first edition of the The BrandFinance 
Journal, featuring an interview with Morten Lundal, Group 
Commercial Officer of Vodafone Plc.

The BrandFinance Journal, October 2011 
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Contact information

The ultimate collection of information for the world’s largest brands.

• Brand League Tables
• Brand Valuation Reports
• Brand Profiles
• Brand Comparison Tool

Brandirectory is an online encyclopedia of brands where financial results, 
visual identities, trademark histories and the latest marketing news will be 
compiled and shared. It is an invaluable resource for brand managers, offering 
detailed brand profiles and comparative analysis across all major commercial 
sectors.

To find out more visit www.brandirectory.com

About Brand Finance Forums
Brand Finance is committed to the development of theoretical and practical 
issues surrounding brands. As part of this process, we organise a series of 
events and forums around the world where leading pracitioners in the area 
of brand strategy, brand building and brand valuation come together to share 
their experiences and to better understand the process by which valuable 
brands are created.

The Brand Finance Forum has progressively become one of the definitive 
events in the area of brand valuation and should not be missed by anyone 
who is serious about maximising the value of their brands and intangible 
assets.    

To find out more visit www.brandfinanceforum.com
 

Event management
Nurmala Martin
Tel:  +44 (0)207 389 9400
Email:  n.martin@brandfinance.com

Stephanie Swan
Tel:  +44 (0)207 389 9400
Email:  s.swan@brandfinance.com

Brand Finance plc
Tel:  +44 (0)207 389 9400
Fax:  +44 (0)207 389 9401
Email:  events@brandfinance.com
Web:  www.brandfinance.com

3rd Floor, Finland House
56 Haymarket
London SW1Y 4RN
Nearest tube station: Piccadilly Circus 
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How to get there

By Underground
Charing Cross: Northern and Bakerloo Lines. From Charing Cross tube go 
towards Trafalgar Square, then turn down Cockspur Street, and continue past 
Waterloo Place.
Green Park: Victoria Line. From Green Park tube, go east along Piccadilly, then 
turn right into St James’s Street and at the end, turn left into Pall Mall.
Piccadilly Circus: Bakerloo and Piccadilly Lines. From Piccadilly tube, go down 
Lower Regent Street, towards Waterloo Place, and turn right into Pall Mall at the 
end.

By Rail

The nearest mainline railway stations are Victoria and Charing Cross. 

By Car
Pall Mall is a two-way street. A cashless parking system is now in place on Pall 
Mall and surrounding streets, whereby motorists pay by inputting their details, via a 
phone call or text message.

Parking is available on meters, which can be found on Pall Mall, St James’s 
Square, King Street, Charles II Street, Carlton Gardens, Carlton House Terrace, 
Waterloo Place, Jermyn Street and St James’s Street.

Local car parks can be found at Spring Gardens on the south side of Trafalgar 
Square, Babmaes Street, Leicester Square (Swiss Centre NCP), Arlington Street 
(Arlington House NCP), Whitcomb Street, junction with Orange Street (M.L. Car 
Parks).
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