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Bank Brands: What really 
matters; Country of origins, 
product innovation or customer 
service?

BrandFinance® Banking Forum 2012

As the criticism of bankers by the general public and 
media continues, those institutions who survive the 
current economic crisis will be forced to redefine and 
re-evaluate their strategies to succeed in a new global 
market. 

Whilst some banks have floundered others have 
flourished. Should institutions take heed of the actions 
by expanding overseas to avoid the current economic 
climate? Or should they be more creative with their 
product innovation and improve the role of their customer 
service?

The Brand Finance Banking Forums will address the 
emerging financial services companies analysing the 
impact on an industry in crisis. We will hear views 
and perspective from banks executives regarding 
issues around the impact of Country of Origin, Product 
innovation and Customer service on the brand and 
marketing strategy. Through a panel session, we will 
discuss how bank brands can differentiate themselves to 
succeed.

Who should attend?
CEOs, CMOs, CFOs and senior managers of corporate 
brands who are interested in understanding the value of 
their brands.
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Timing Synopsis Speakers
08:30 - 09:00 Registration and coffee

09:00 - 09:25 Welcome and Introduction
 The changing landscape for Bank Brands in 2012

 Brian Caplen
 Editor
 The Banker

09:25 - 09:50 Managing a brand in turbulent times 
Mohammed Ismaeel
Regional Head of Marketing
HSBC Bank Middle East

09:50 - 10:15 Role of Brand Value: Private Equity Perspectives
Ovais Naqvi
Senior Vice President 
Abraaj Capital

10:15 - 10:45 Refreshment break

10:45 - 11:15 The brand as an asset from the CMO perspective
Vikram Krishna
Head of Group Marketing
Emirates NBD

11:15 - 11:45 Innovation - The need for banks to embrace “the 
brave new world”

Yusuf Jehangir 
Chief Marketing Officer
Al Rajhi Bank

11:45 - 12:15 Results of the annual Banking 500 League Table –
what are the trends?

David Haigh
Chief Executive  
Brand Finance Plc

12:15 - 12:55

Panel Session:

How can Banks differentiate themselves to succeed?

Chaired by:
Nima Abu-Wardeh
Business Presenter, Middle East Business Report
BBC World News Dubai

Brian Caplen

Mohammed Ismaeel 

Ovais Naqvi

Vikram Krishna

Yusuf Jehangir

David Haigh

12:55 - 13:00 Conclusion
David Haigh
Chief Executive  
Brand Finance Plc

13:00 - 14:30 Buffet lunch

14:40 - 17:00 Workshop see next page for full workshop programme
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Timing Synopsis Speakers

A Brand Finance Workshop
Brand Valuation as a management discipline

Dubai - Sunday 12th February 

This programme is correct at time of going to print. Brand Finance reserve the right to change any aspect of the event

14:30 - 14:45 Introduction: How to enhance branded business 
performance in the Banking sector

David Haigh
Chief Executive  
Brand Finance Plc

14:45 - 15:00 Insight Strategy: How to better understand customer 
needs.

Gautam Sen Gupta
Managing Director 
Brand Finance Middle East

15:00 - 15:15 Insight Strategy: How to better understand the impact 
of brand equity on brand strategy? 

Hany Mwafy
Co-Founder and Managing Partner
GeniusMe 

15:15 - 15:30 Open panel discussion 

15:30 - 16:00 Refreshment break

16:00 - 16:30

Implementation and activation: How to implement 
innovation in bank branding to tackle the three key 
challenges facing brands... 
Connection, Expansion and Separation.  

Charles Wright
Managing Director
Wolff Olins 

16:30 - 16:50 Open panel discussion 

16:50 - 17:00 Conclusion
David Haigh
Chief Executive  
Brand Finance Plc
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Timing

BBC World News
BBC World News, the BBC’s commercially funded international 24-hour news and information 
channel, is owned and operated by BBC World News Ltd, a member of the BBC’s commercial 
group of companies.  BBC World News is available in more than 200 countries and territories 
worldwide, and reaches 296.2 million households and 1.8 million hotel rooms.  The channel’s 
content is also available on 87 cruise ships, 40 airlines, 39 mobile phone networks and a number 
of major online platforms including bbc.com/news.  For further information on how to receive BBC 
World News, download schedules or find out more about the channel, visit bbcworldnews.com. 

The Banker
The Banker is the world’s premier banking and finance magazine. Read in 150 countries around 
the world, The Banker is the key source of data and analysis for the industry. Its unique database 
of more than 4000 banks maps their financial strength and soundness via Tier 1 capital, their 
profitability, and their performance versus their peers. The Banker has been providing global 
financial intelligence since 1926 and has built a reputation for objective and incisive reporting on 
major events. The Banker’s senior editors travel the world to interview senior bankers and world 
leaders, giving the magazine a unique insight on global trends.   
For more information, please visit www.thebanker.com

Sponsors and Associate Organisations 5

Wolff Olins
Wolff Olins is a brand business. They work all over the world with ambitious organisations. 
From London, New York and Dubai. They use brand to help make a better reality- for you, your 
customers and the wider world. They specialise in service businesses such as banks and telcos.

Financial Times Business
Financial Times Business manage up to 100 events per year, including conferences, summits, 
briefings, roundtables, dinners and awards. They combine the editorial insight of specialist 
business titles with the creativity and professionalism of their in-house events team to ensure they 
are tapping into the topics that matter and consistently reaching senior decision makers. 



Ovais Naqvi, Senior Vice President, Abraaj Capital
Ovais Naqvi serves as a Senior Vice President at Abraaj Capital, responsible for knowledge platforms, strategic marketing and 
value creation programming within the ASSET group at Abraaj. Whilst at Abraaj, he has also served from 2008 to 2010 as Chief 
Marketing & Communications Officer at KESC, one of the region’s largest vertically-integrated monopoly electricity utilities and 
an Abraaj partner company. Ovais was responsible for incepting various facets of the ‘new KESC’ brand: from public messaging, 
market segmentation and marketing strategy, to advertising, media and public affairs, internal communications and the company’s 
social programming.

He has twenty years experience in all facets of the media, publishing, interactive/online marketing and marketing services 
industries and has worked with many of the world’s leading marketing companies, content publishers and global blue-chip and 
luxury brands.
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Brian Caplen, Editor, The Banker
Brian Caplen has been editor of The Banker since 2003. He joined the Financial Times Group from Euromoney in 
2000 where he had been executive editor of Euromoney magazine for five years. He also worked as a business edi-
tor and journalist in Hong Kong and the Middle East for 10 years. He has travelled extensively and done numerous 
high level interviews with prime ministers, finance ministers, central bank governors and senior executives. He has a 
first class honours degree In Development Studies from the University of East Anglia.

Mohammed Ismaeel, Regional Head of Marketing, HSBC Bank 
Middle East
Mohammed Ismaeel leads the Regional Marketing Team for HSBC Middle East and North Africa.  In this role he 
covers diverse marketing functions which include Insights, Planning, Sponsorship and Events, Product Marketing 
and Campaign Management. He is responsible for the HSBC Brand in the MENA region and for delivering on all 
marketing KPIs as well.  

He is also the Head of Global Marketing at HSBC Amanah the international Islamic offering with HSBC, spanning 
markets such as the UK, the GCC, Malaysia and Indonesia amongst others. 

Vikram Krishna, Head of Group Marketing, Emirates NBD
As Head - Group Marketing, Emirates NBD, Vikram Krishna has the mandate to consolidate and grow the bank’s 
dominant market position. In his current role, he has been responsible for the successful re-launch of the Emirates 
NBD Brand through a 360° integrated marketing approach, to win several accolades for the bank. 

These include Asia’s Best Brand at the 2011 CMO Asia Awards for Excellence in Branding and Marketing and The 
Stevies® 2011 for Marketing Department of the Year. Emirates NBD’s ‘Truth and Reality’ brand campaign also 
received recognition as Distinguished Honoree at The Stevies® 2011. In addition, Communicate Magazine included 
Krishna in its Top 50 Power List for 2011, to position him as one of the 50 most powerful people in the regional 
media, marketing and advertising industry.



Gautam Sen Gupta, Managing Director, Brand Finance Middle East
Gautam has an MBA with specialization in marketing, and holds an undergraduate degree in engineering.  He has 
over 30 years experience in marketing and consulting, initially with the Taj Group of Hotels, India & Middle East 
and thereafter as Partner, Market Vision Research and Consulting Services in Dubai, UAE. He provides research & 
marketing consultancy services across industry sectors such as hospitality & tourism, financial services, education, 
healthcare, manufacturing and business services.

Gautam is an invited member on the World Tourism Organisation (UNWTO)’s Worldwide Panel of Tourism Experts 
since 2003. He is Past President (2007-2008) and Founder Charter Member of TiE (The Indus Entrepreneurs) Dubai 
chapter, and a Fellow of the Chartered Institute of Marketing, UK. He has been a guest lecturer at management 
institutes in the UAE and a panel member and moderator at various industry events. Gautam is regularly interviewed 
by the regional media for views on wide ranging business topics of regional and global interest.
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David Haigh, Chief Executive, Brand Finance Plc
David is the CEO and founder of Brand Finance plc, the leading independent brand valuation consultancy. David 
qualified as a Chartered Accountant with Price Waterhouse in London. He has worked in the area of branded 
business, brand and intangible asset valuation since 1991 and since January 1995 has specialised entirely in this 
area. David has represented the British Standards institute on the International Standards Committee working party 
on the standardisation of brand valuation methods and practices, whose standard (ISO 10668) was published  in 
2010. 

David is a passionate writer and has written many articles for the marketing and financial press on branded 
businesses and brand valuation and is the author of numerous publications.  He also lectures on the subject of 
branded business, brand and intangible asset valuation at many of the leading business schools around the world.

Nima Abu-Wardeh, Business Presenter, Middle East Business 
Report, BBC World News Dubai 
Nima has been a member of the MEBR team since the programme’s launch. She’s a bilingual English-Arabic broad-
caster and has an in depth understanding of Arab issues. Before the launch of MEBR, Nima was a regular regional 
commentator and guest on the BBC Radio 4 programme Four Corners, and Dateline London on BBC World News.

Nima moved to Dubai from London, where she worked for Al Jazeera’s London office, reporting business and 
finance news.

Hany Mwafy, Co-Founder and Managing Partner, GeniusMe
Hany Mwafy is the co-founder & managing partner of GeniusMe, the growth accelerator consultancy firm with Peter 
Fisk – global marketing guru.

Prior to that Hany was the transforming managing Director of Nielsen Egypt & North Africa, an ExCo member of Asia 
Pacific, India, Middle East & Africa and a member in the global communication team. Hany worked for BP, California 
Garden, Unilever and Nivea in global and regional marketing; mostly transformational roles.

Hany holds an MBA with concentration in International Marketing, a business and law degree. He lectured for 
the Chartered Institute of Marketing and Cambridge, spoke twice in TEDx and with Philip Kotler on what’s next in 
marketing.
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Yusuf Jehangir, Chief Marketing Officer, Al Rajhi Bank
Yusuf Jehangir is currently Head of Marketing & Corporate Communications for Al Rajhi Bank, a leading Sharia 
compliant Bank headquartered in Riyadh, Saudi Arabia. Yusuf has over 18 years of International business 
experience, having started his career in brand management with Unilever in the UK. After completing an MBA, Yusuf 
worked with American Express in various marketing and product development roles based out of New York, USA. 
Following his return to the UK, Yusuf led marketing and branding efforts for General Electric, before joining Al Rajhi 
Bank four and a half years ago. Yusuf is married with 3 girls.   

Charles Wright, Managing Director, Wolff Olins
Charles is a member of the leadership team of Wolff Olins. He heads the Dubai office with responsibility for growing 
our business the Middle East and India. He has led many of our biggest engagements both internationally and in 
this region. Before joining Wolff Olins in 1987, Charles worked for Pepsi and as a management consultant. He is a 
chartered accountant and a graduate of Oxford University.



BrandFinance® Forums 2012

BrandFinance® Banking Forums 2012
L o n d o n - D u b a i - S i n g a p o r e - N e w Y o r k

Forthcoming Global Events

more at... www.brandfinanceforum.com

March
Drinks Forum,
IOD, Pall Mall, London

Telecoms Forum
London

November
Turkey Forum,
Istanbul

August
Australia Forum,
Sydney

February & March
Banking Forums,
London, Dubai, Singapore, New York

May
Monarchy Forum,
London

March
Portugal Forum,
Lisbon

October
Annual Forum
RAC London

September
Insurance Forum,
London

August
Asia Pacific Forum,
SMU, Singapore

June
South Africa Forum,
Johannesburg

Brazil Forum

June
Canada Forum,
Toronto

as of January 2012

New York
7th March 2012

London
1st February 2012

Singapore
13th February 2012

Dubai
12th February 2012Publishing Partner:

International Media Sponsor:
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About Brand Finance

Brand Finance is the world’s leading brand valuation 
consultancy. We advise strongly branded organisations on 
how to maximise their value through the effective management 
of their brands and intangible assets. Headquartered in 
London, Brand Finance is represented in over 15 countries 
worldwide.

The BrandFinance
®
 Banking 500, now in its sixth year, directly 

compares the values of the world’s leading banking brands.  It 
is the only direct comparison of brand value within the banking 
industry. 

The study provides an opinion on the point-in-time value of the 
world’s leading banking brands. Each brand has been accorded a 
brand rating: a benchmarking study of the strength, risk and future 
potential of a brand relative to its competitor set, as well as a brand 
value: a summary measure of the financial strength of the brand. 

Brand Finance uses the royalty relief methodology, which is a 
discounted cash flow (DCF) technique to discount estimated future 
royalties, at an appropriate discount rate, to arrive at a net present 
value (NPV) of the trademark and associated intellectual property: 
the brand value. The royalty relief approach is used for three 
reasons: it is favoured by tax authorities and the courts because 
it calculates brand values by reference to documented third-party 
transactions; it can be done based on publicly available financial 
information and it is compliant to the requirement under the 
International Valuation Standards Committee (IVSC) to determine 
Fair Market Value of brands.

Brand Finance is delighted to have teamed up with The Banker, the 
monthly international financial affairs magazine, for the sixth year 
running to publish the results. 

February 2012
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Contact information

The ultimate collection of information for the world’s largest brands.

• Brand League Tables
• Brand Valuation Reports
• Brand Profiles
• Brand Comparison Tool

Brandirectory is an online encyclopedia of brands where financial results, 
visual identities, trademark histories and the latest marketing news will be 
compiled and shared. It is an invaluable resource for brand managers, offering 
detailed brand profiles and comparative analysis across all major commercial 
sectors.

To find out more visit www.brandirectory.com

About Brand Finance Forums
Brand Finance is committed to the development of theoretical and practical 
issues surrounding brands. As part of this process, we organise a series of 
events and forums around the world where leading practitioners in the area 
of brand strategy, brand building and brand valuation come together to share 
their experiences and to better understand the process by which valuable 
brands are created.

The Brand Finance Forum has progressively become one of the definitive 
events in the area of brand valuation and should not be missed by anyone 
who is serious about maximising the value of their brands and intangible 
assets.    

To find out more visit www.brandfinanceforum.com
 

Event management
London
Nurmala Martin
Tel:  +44 77 8940 1322
Email:  n.martin@brandfinance.com 

Dubai
Sylvia Schoonderbeek
Tel:  +971 50 675 1334
Email:  sylvia.schoonderbeek@lbfme.com

Brand Finance Middle East
Tel:  +971 4 3911241
Fax:  +971 4 3911245
Email:  dubai@brandfinance.com
Web:  www.brandfinance.com

c/o Market Vision, 902, Grosvenor 
Business Tower
TECOM C Zone
Dubai, United Arab Emirates
P O Box 32394 Middle East
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