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2 About Brand Finance

Brand Finance is the world’s leading brand valuation 
consultancy. We advise strongly branded organisations on 
how to maximise their value through the effective management 
of their brands and intangible assets. Headquartered in 
London, Brand Finance is represented in over 20 countries 
worldwide.

The BrandFinance
®
 Banking 500, now in its fifth year, directly 

compares the values of the world’s leading banking brands.  It 
is the only direct comparison of brand value within the banking 
industry. 

The study provides an opinion on the point-in-time value of the 
world’s leading banking brands. Each brand has been accorded a 
brand rating: a benchmarking study of the strength, risk and future 
potential of a brand relative to its competitor set, as well as a brand 
value: a summary measure of the financial strength of the brand. 

Brand Finance uses the royalty relief methodology, which is a 
discounted cash flow (DCF) technique to discount estimated future 
royalties, at an appropriate discount rate, to arrive at a net present 
value (NPV) of the trademark and associated intellectual property: 
the brand value. The royalty relief approach is used for three 
reasons: it is favoured by tax authorities and the courts because 
it calculates brand values by reference to documented third-party 
transactions; it can be done based on publicly available financial 
information and it is compliant to the requirement under the 
International Valuation Standards Committee (IVSC) to determine 
Fair Market Value of brands.

  The Banker
G L O B A L  F I N A N C I A L  I N T E L L I G E N C E  S I N C E  1 9 2 6   FEBRUARY 2011

WWW.THEBANKER.COM

Brand Finance is delighted to have teamed up with The Banker, the 
monthly international financial affairs magazine, for the fifth year 
running to publish the results. 
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Who should attend?
Senior managers from marketing and communications, brand and 
corporate strategy, academics, marketers, advertising consultants, 
politicians and senior NGO staff have also found our events of great 
interest. 

Restoring the reputation of 
retail and banking brands

BrandFinance® Banking Forum 2011

Banks have now spent 3 years being vilified by consumers, business 
customers, the media and politicians alike for their perceived role in 
precipitating the worst financial crisis since the 1920s. 

However, many banks did not require tax-payers’ assistance, and of 
those that did most banks repaid it; some rallied round and bought out 
their failing peers; the majority have now also paid special government 
taxes, changed bonus structures and improved transparency relating 
to financial products and remuneration. As George Osborne, UK 
Chancellor of the Exchequer, said recently ‘‘It’s time to move on’’.

Substantial challenges still lie ahead. Some unresolved issues include:

• Should retail banking be kept separate from investment banking?

• How will banks reconcile the contradicting demands to increase 
capital ratios, reduce risk yet lend more to struggling businesses? 

• How can banks repair their reputations given the events over the 
last two years?

The BrandFinance Forum provides an opportunity to discuss these 
issues with a high profile cast of speakers. 

Brand valuation workshops
Brand Finance will be offering free brand valuation workshops in March 
and April for delegates attending this year’s Banking Forum. 

These workshops will be hosted in our Piccadilly office for groups of up 
to 10 and should last no longer than 3 hours. The session will cover:

An Introduction to the new standard for brand valuations (ISO 10668): 
• Financial requirements
• Market research requirements
• Legal requirements

For bookings, please contact our events management team (see p.9).
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BrandFinance® Banking Forum 2011
Restoring the reputation of investment and retail banking brands

08:30 - 09:00 Registration & Coffee

09:00 - 09:15 Welcome & Introduction
Prof. Greg Harris
Lecturer in Marketing
Cass Business School

09:15 - 09:35 Introduction to the League Table
Brian Caplen
Editor
The Banker

09:35 - 10:00 Results of the annual Banking 500 League Table – 
what are the trends?

David Haigh 
Chief Executive
Brand Finance 

10:00 - 10.45 How can investment banking brands restore their 
battered reputations?

Manfred Stuettgen
Managing Director and Head of Branding
Credit Suisse 

10:45 - 11:00 Coffee break

11:00 - 12:00 How can retail banking brands rebuild consumer 
confidence?

Anthony Thomson
Chairman
Metro Bank 

Chris Clark
Head of Group Marketing and Customer Experience
HSBC Holdings 

12:00 - 12:55

Panel Session: 
Can Investment and Retail banking brands co-exist 
under the same roof? The case for and against the 
Integrated Banking model

Chaired by:
Adam Shaw from BBC World News

Brian Caplen 
Editor
The Banker

Tony Langham
Chief Executive
Lansons Communications

Anthony Frost
Head of Corporate Communications
Santander

Chris Clark
Head of Group Marketing and Customer Experience
HSBC Holdings 

12:55 - 13:00 Closing remarks

David Haigh
Chief Executive
Brand Finance 

Prof. Greg Harris
Lecturer in Marketing
Cass Business School

13:00 - 14:00 Buffet Lunch

14:30 End
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BBC World News
BBC World News, the BBC’s commercially funded international 24-hour news and information 
channel, is owned and operated by BBC World News Ltd, a member of the BBC’s commercial 
group of companies.  BBC World News is available in more than 200 countries and territories 
worldwide, and reaches 296.2 million households and 1.8 million hotel rooms.  The channel’s 
content is also available on 87 cruise ships, 40 airlines, 39 mobile phone networks and a number 
of major online platforms including bbc.com/news.  For further information on how to receive BBC 
World News, download schedules or find out more about the channel, visit bbcworldnews.com. 

Lansons Communications
The UK’s Best Large PR Agency in both 2009 and 2010 according to the Public Relations 
Consultants Association, Lansons is 22 years old this year. We work for over 100 companies 
across a growing range of sectors both domestically and internationally.  Our aim is to offer 
clients integrated holistic communications consultancy operating across four practices - Financial 
Services, Corporate, Brand & Consumer and Lansons Live (our digital and broadcast division). 
Our financial services clients include Metro Bank, moneysupermarket.com, Invesco Perpetual, 
IFA Promotion, Post Office, Scottish Widows, RBS Insurance, Payments Council and PayPal. 
Uniquely, our Public Affairs practice also includes a specialist Regulatory Consulting team who 
handle issues ranging from ARROW visit preparation to RDR conversion. Lansons is an LLP 
owned by 31 of our 103 people and has been named as one of the UK’s best 50 workplaces for 
the last 6 years. Our own CSR programme has gained awards recognition for Lansons as a green 
business and a model sponsor of the arts. 

The Financial Services Forum
Founded in 2000, The Financial Services Forum is an independent member-based community for 
over 300 senior executives with an interest in financial services marketing. The FS Forum exists 
to help members improve their marketing effectiveness on the basis that good marketing is good 
for the consumer. They achieve this through organising workshops, seminars, conferences and 
three-day European Summits; producing and promoting the only awards specifically for marketing 
effectiveness in financial services, presented at an Annual Members’ Dinner; undertake research 
and publish original material that helps further understanding of marketing effectiveness.

The Banker
The Banker is the world’s premier banking and finance magazine. Read in 150 countries around 
the world, The Banker is the key source of data and analysis for the industry. Its unique database 
of more than 4000 banks maps their financial strength and soundness via Tier 1 capital, their 
profitability, and their performance versus their peers. The Banker has been providing global 
financial intelligence since 1926 and has built a reputation for objective and incisive reporting on 
major events. The Banker’s senior editors travel the world to interview senior bankers and world 
leaders, giving the magazine a unique insight on global trends.   
For more information, please visit www.thebanker.com

Cass Business School
Cass Business School, which is part of City University London, delivers innovative, relevant and 
forward-looking education, training, consultancy and research. Located in the heart of one of the 
world’s leading financial centres, Cass is the business school for the City of London.  

Our MBA, specialist Masters and undergraduate degrees have a global reputation for excellence, 
and the School supports nearly 100 PhD students.  Cass offers the widest portfolio of specialist 
Masters programmes in Europe and our Executive MBA is ranked tenth in the world by the 
Financial Times. 

Cass has the largest faculties of Finance and Actuarial Science and Insurance in Europe.  It is 
ranked in the top 10 UK business schools for business, management and finance research and 
90% of the research output is internationally significant. 

Cass is a place where students, academics, industry experts, business leaders and policy makers 
can enrich each other’s thinking. For further information visit: www.cass.city.ac.uk. 

Sponsors and Associate Organisations
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David Haigh, Chief Executive, Brand Finance plc
David is the CEO and founder of Brand Finance plc, the leading independent brand valuation consultancy. 
David qualified as a Chartered Accountant with Price Waterhouse in London. He has worked in the area of 
branded business, brand and intangible asset valuation since 1991 and since January 1995 has special-
ised entirely in this area. David has represented the British Standards institute on the International Stand-
ards Committee working party on the standardisation of brand valuation methods and practices, whose 
standard (ISO 10668) is due to be published  in early 2010. 

David is a passionate writer and has written many articles for the marketing and financial press on branded 
businesses and brand valuation and is the author of numerous publications.  He also lectures on the 
subject of branded business, brand and intangible asset valuation at many of the leading business schools 
around the world.

Brian Caplen, Editor, The Banker
Brian Caplen has been  editor of The Banker since 2003. He joined the Financial Times Group from 
Euromoney in 2000 where he had been executive editor of Euromoney magazine for five years. He also 
worked as a business editor and journalist in Hong Kong and the Middle East for 10 years. He has travelled 
extensively and done numerous high level interviews with prime ministers, finance ministers, central bank 
governors and senior executives. He has a first class honours degree In Development Studies from the 
University of East Anglia.

Chris Clark,  Head of Group Marketing and Customer Experience, 
HSBC Holdings plc
In February 2001, Chris Clark joined HSBC Holdings plc as Head of E-Marketing, with responsibility for 
the development of global e-marketing programmes and personal internet banking, in addition to this he 
was assigned a role in Group Marketing looking at a future brand strategy for the bank. In Oct 2002 he 
formally moved into Group Marketing as Head of Market Planning and Brand Strategy. He was one of the 
team responsible for the original work that found ‘the world’s local bank’ positioning. In November 2006 
he was appointed as Head of Marketing HSBC Group. In March 2009 he was appointed as Group Head 
of Customer Experience and in December 2010 he assumed the role as Group Head of Marketing and 
Customer Experience. The bulk of his career prior to HSBC was in the advertising business in the UK and 
USA, having spent 10 years at Saatchi and Saatchi in the 80’s and 90’s with a focus on marketing and 
brand strategy.

Anthony Frost, Head of Corporate Communications, Santander
Anthony Frost is Head of Corporate Communications for Santander’s UK businesses, Abbey, Alliance & 
Leicester and Bradford & Bingley savings. Prior to joining Abbey in November 2006, he was Head of PR for 
the UK and Europe for Prudential and before that Head of Group Media Relations at RBS. 

A career banker, he started at NatWest many years ago, working his way through a variety of retail, 
corporate and investment banking roles.  He joined NatWest’s fledging UK Press office in the early 1990s 
and has stuck with “communications” ever since.  He expanded his media responsibilities to include 
internal communications in 2008.

Prof Greg Harris, Lecturer in Marketing, Cass Business School
Greg Harris spent nine years with D’Arcy MacManus and Masius working with top FMCG clients such 
as Mars, Beechams and Brooke Bond Oxo. After leaving advertising hew went to teach marketing at the 
London Business School, where he was awarded his PhD. He has published extensively on the issue 
of international advertising standardisation. His current research interest is the advertising practices of 
financial service institutions, in particular, the extent to which they can be branded.
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Manfred Stuettgen, 
Managing Director and Head of Branding, Credit Suisse 
Manfred Stuettgen is a Managing Director and Head of Branding for Credit Suisse globally, based in 
Zurich.  Branding includes brand strategy and research, corporate advertising and product advertising of all 
divisions worldwide, corporate sponsorship, corporate design and corporate web development. In addition, 
Mr Stuettgen has responsibility for aligning regional marketing activities in Switzerland, EMEA, Americas 
and Asia-Pacific with global branding activities. 

Mr. Stuettgen joined Credit Suisse in 2006 from UBS where he was a Brand Strategy Director implementing 
their global single brand. Prior to that, he was a strategy consultant with McKinsey & Company where 
he advised major global banks and asset management firms on strategy, organization, post merger 
management, and marketing/sales. Mr. Stuettgen began his career as a Financial Advisor with Deutsche 
Bank in 1988. Mr. Stuettgen holds a Master and Ph.D. in economics from the University of St. Gallen, 
Switzerland. The 2nd edition of his book on “Managing Corporate Complexity” has been published with 
Haupt-Verlag in 2003.

Anthony Thomson, Chairman, Metro Bank Ltd
Anthony Thomson is Chairman of Metro Bank, he is also the Chairman of the Financial Services Forum 
and a Non Executive Director of Teamspirit. He co-founded Metro Bank with Vernon W. Hill II. 

Anthony founded the Financial Services Forum in July 2000.  It is an independent member-based 
community for over 300 senior executives with an interest in financial services marketing. It exists to help 
members improve their marketing effectiveness on the basis that good marketing is good for the consumer. 

He has spent the past 27 years in financial services. In 1987, Anthony co-founded City Financial Marketing, 
and - as Group CEO - led it to become the largest specialist FS communications group in Europe. In 1997 
he sold the group to Publicis before founding the Financial Services Forum. 
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Adam Shaw, BBC World News
Adam Shaw is well-known to BBC audiences as a reporter and presenter on both TV and radio. He’s 
the business presenter of The Today Programme, which is listened to by 7 million people every morning. 
He has appeared regularly on Panorama, Business Breakfast, and Working Lunch, interviewing most of 
the chief execs of the UK’s biggest companies. You’ll currently see him on The One Show, commenting 
on finance stories. Awards he has won include the Plain English Campaign for Broadcaster of the Year, 
Best Broadcast Journalist of the Year (Association of Investment Companies) and Personality of the Year 
(Proshare) for his work in reporting in the world of shares and investments. Adam regularly chairs confer-
ences and seminars, writes for newspapers and has written and co-authored two books.

Tony Langham, CEO, Lansons Communications
Tony has advised banks and financial services companies on their image and reputation for over 25 years. 
He co-founded Lansons in 1989 after working on marketing a number of privatisations in the 1980s at 
Dewe Rogerson.  He has advised on the launch of many financial services brands including M&S Money, 
Tesco Personal Finance, Post Office Financial Services and Churchill Insurance and worked with Lloyds 
TSB on customer communication during the merger with HBOS. He currently advises the Isle of Man 
Government on its economic development programme and on global reputational issues. Tony received the 
‘lifetime achievement’ award for outstanding contribution to the UK PR industry from the Public Relations 
Consultants’ Association in 2004 and is a Fellow of the Chartered Institute of Public Relations.
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01
BANK OF AMERICA

30,619 $M
RATING: AAA-

2010 RANK: 2  

▲18%

02
WELLS FARGO

28,944 $M
RATING: AA+

2010 RANK: 4  

▲32%

03
HSBC

27,632 $M
RATING: AAA

2010 RANK: 1  

▼3%

04
SANTANDER

26,150 $M
RATING: AAA

2010 RANK: 3  

▲2%

05
CHASE

19,150 $M
RATING: AA-

2010 RANK: 8  

▲43%

06
BRADESCO

18,678 $M
RATING: AAA

2010 RANK: 9  

▲40%

07
BARCLAYS

17,358 $M
RATING: AA

2010 RANK: 10  

▲32%

08
ICBC

17,194 $M
RATING: AA

2010 RANK: 12  

▲42%

09
CITI

17,133 $M
RATING: AA

2010 RANK: 5  

▲19%

10
CHINA CONSTRUCTION BANK

17,092 $M
RATING: AA

2010 RANK: 13  

▲42%

11
ITAÚ

16,655 $M
RATING: AA

2010 RANK: 25  

▲141%

12
BNP PARIBAS

16,643 $M
RATING: AAA-

2010 RANK: 6  

▲18%

13
AMERICAN EXPRESS

15,529 $M
RATING: AA

2010 RANK: 11  

▲22%

14
DEUTSCHE BANK

15,169 $M
RATING: AA+

2010 RANK: 18  

▲54%

15
CREDIT SUISSE

13,497 $M
RATING: AAA-

2010 RANK: 20  

▲60%

16
GOLDMAN SACHS

13,406 $M
RATING: AAA-

2010 RANK: 7  

▼3%

17
BANK OF CHINA

13,257 $M
RATING: AA+

2010 RANK: 19  

▲38%

18
JP MORGAN

13,241 $M
RATING: AA-

2010 RANK: 14  

▲13%

19
SBERBANK

12,012 $M
RATING: AA+

2010 RANK: 15  

▲2%

20
BBVA

10,720 $M
RATING: AA+

2010 RANK: 17  

►0%
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The ultimate collection of information for the world’s largest brands.

• Brand League Tables
• Brand Valuation Reports
• Brand Profiles
• Brand Comparison Tool

Brandirectory is an online encyclopedia of brands where financial results, 
visual identities, trademark histories and the latest marketing news will be 
compiled and shared. It is an invaluable resource for brand managers, offering 
detailed brand profiles and comparative analysis across all major commercial 
sectors.

To find out more visit www.brandirectory.com

About Brand Finance Forums
Brand Finance is committed to the development of theoretical and practical 
issues surrounding brands. As part of this process, we organise a series of 
events and forums around the world where leading pracitioners in the area 
of brand strategy, brand building and brand valuation come together to share 
their experiences and to better understand the process by which valuable 
brands are created.

The Brand Finance Forum has progressively become one of the definitive 
events in the area of brand valuation and should not be missed by anyone 
who is serious about maximising the value of their brands and intangible 
assets.    

To find out more visit www.brandfinanceforum.com
 

Event management
Nurmala Martin
Tel:  +44 (0)207 389 9400
Email:  n.martin@brandfinance.com

Robert Haigh
Tel:  +44 (0)207 389 9400
Email:  r.haigh@brandfinance.com

Brand Finance plc
Tel:  +44 (0)207 389 9400
Fax:  +44 (0)207 389 9401
Email:  events@brandfinance.com
Web:  www.brandfinance.com

3rd Floor, Finland House
56 Haymarket
London SW1Y 4RN
Nearest tube station: Piccadilly Circus 



www.brandfinance.com


