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About Brand Finance

Brand Finance is the world’s leading brand valuation 
consultancy. We advise strongly branded organisations on 
how to maximise their value through the effective management 
of their brands and intangible assets. Headquartered in 
London, Brand Finance is represented in over 20 countries 
worldwide.

The BrandFinance
®
 Top 50 UK Insurance Brands directly compares 

the values of the UK’s leading Insurance brands. 

The study provides an opinion on the point-in-time value of the 
UK’s leading insurance brands. Each brand has been accorded a 
brand rating: a benchmarking study of the strength, risk and future 
potential of a brand relative to its competitor set, as well as a brand 
value: a summary measure of the financial strength of the brand. 

Brand Finance is delighted to have teamed up with Post Magazine, 
the weekly magazine for general insurance professionals.

Post Magazine, September 2010 

Methodology
Brand Finance uses the royalty relief methodology, recommended 
by the International Valuation Standards Committee (IVSC) and 
recognised by the ISO 10668 Brand Valuation Standard. 

It determines the value of the brand in relation to the royalty rate 
that would be payable for its use were it owned by a third party. The 
royalty rate is applied to future revenue to determine an earnings 
stream that is attributable to the brand. The brand earnings stream 
is then discounted back to a net present value. 
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Pricing and distribution 
pressures in the insurance 
market

BrandFinance® Insurance Forum 2011

Sustaining and increasing brand value is vital for insurance brands to 
prosper within the tough conditions of the UK insurance market. 

This evening we’ll debate, discuss and draw some conclusions on 
what is in store for insurance brands of the future. You will also get 
exclusive first view of the BrandFinance

®
 Top 50 UK Insurance Brands 

league table, in association with Post Magazine. The good news is 
overall brand value has increased.  

However, there are significant challenges for insurance brands 
including:

•	 The commoditisation of the insurance market and how to create 
genuine engagement with consumers and businesses

•	 Keeping the industry fresh with appealing innovative products 

•	 Tackling the issues that may arise from the proposed Retail 
Distribution Review, which if accepted, may increase industry 
costs

Brand Finance’s unique valuation methodology is ISO 10688 approved 
and accepted as fit for purpose by The UK Takeover Panel and 
HM Revenue & Customs. Whether you are looking to improve your 
existing brands or develop new ones, this forum will provide practical 
information and give you the opportunity to discuss your unique brand 
challenges with the leading valuation experts. 

Who Should Attend?

CEOs, CMOs and CFOs who are interested in issues on brand 
management. Mark the date as we unveil more information.

Dress code: Business attire. 

Chatham House rules apply for this event
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Timing Synopsis Speakers
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BrandFinance® Insurance Forum 2011
Pricing and distribution pressures in the Insurance market and the effect on brand value

16:30 - 17:00 Registration & Coffee

17:00 - 17:10 Welcome & Introduction: Why is brand valuation 
important in the Insurance industry?

David Haigh
Chief Executive
Brand Finance

17:10 - 17:25
Introduction to the league table: What the league table 
tells us about the issues in the Insurance industry right 
now?

David Haigh
Chief Executive
Brand Finance

17:25 - 17:50 The Retail Distribution Review (RDR) - Changing 
Customer Engagement 

Geoff Towers
Managing Director, Platforms & Distribution
Legal & General

17:50 - 18:15 Implications of the developments in insurance distribution 
on Customers and Brands. The case of Aviva.

Ellie Mickleburgh
Head of Global Marketing Strategy
Aviva

18:15 - 18:40
Why building a powerful brand is important for the 
business as well as for engaging with the desired 
customer segments. The case of Brit Insurance. 

Ardi Kolah
Head of Public Relations
Brit Insurance

18:40 - 18:55 Creating premium brands; 
Case studies from Smith & Milton. 

David Haseler
Strategy Director
Smith & Milton

18:55 - 19:25

Panel Discussion

Chaired by:
David Haigh

Geoff Towers
Managing Director, Platforms & Distribution
Legal & General

Ellie Mickleburgh
Head of Global Marketing Strategy
Aviva

Ardi Kolah
Head of Public Relations
Brit Insurance

David Haseler
Strategy Director
Smith & Milton

19:25 - 19:30 Conclude David Haigh
Chief Executive
Brand Finance 

19:30 - 20:30 Drinks and Canapés

20:30 End
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Ellie Mickleburgh, Head of Global Marketing Strategy, Aviva

Ellie has over 12 years marketing experience across the financial services and travel/leisure 
industries. Ellie has worked with high profile brands such as Marriott International, TUI and most 
recently Aviva, where she has worked in the UK, across  Europe and now globally. She is an 
experienced marketeer with a Marketing honours degree from Lancaster University Business 
School and a post graduate diploma from Kingston University in Management Studies. Ellie’s broad 
marketing skills have enabled her to deliver strategic marketing solutions in a wide range of cultural 
and business environments and is now responsible for developing and coordinating an effective 
global marketing and communication strategy which leverages the Aviva brand promise ‘No-one 
recognises you like Aviva’. 

Geoff Towers, Managing Director, Platforms & Distribution, Legal & General 

Geoff Towers was told by his first manager to learn the investment industry before offering advice. 
Consequently he has worked as a salesman, a trader and a fund manager, before becoming Citibank 
Asset Management’s operations head, running Barclays International Funds Group, and moving on 
to be CEO of Standard Life’s wrap and platform business. He is now MD, Platforms and Distribution 
for Legal & General.

Geoff’s great interest is understanding and closing the gap between what our customers want 
and what the industry can provide. So despite experience from five continents, he is still learning - 
although that doesn’t stop him offering advice.

Ardi Kolah, Head of Public Relations, Brit Insurance 

Ardi Kolah is the Head of Public Relations at Brit insurance, an international general insurance 
and reinsurance group specialising in commercial insurance. His career in marketing and 
communications spans 20 years and includes working with the BBC, Accenture, CMG plc, Disney, 
QBE, Cranfield University, WPP and many others. A prolific author, he’s written some of the leading 
works on PR and marketing related disciplines including law, sponsorship and licensing. He’s also 
chaired the Marketing Excellence category for the National Business Awards which took place today! 
He’s a law graduate of King’s College London and a Fellow of several institutes including the CIM 
and CIPR and a Liveryman of the Worshipful Company of Marketors in the City of London.

David Haigh, Chief Executive, Brand Finance plc

David is the CEO and founder of Brand Finance plc, the leading independent brand valuation 
consultancy. David qualified as a Chartered Accountant with Price Waterhouse in London. He has 
worked in the area of branded business, brand and intangible asset valuation since 1991 and since 
January 1995 has specialised entirely in this area. David has represented the British Standards 
institute on the International Standards Committee working party on the standardisation of brand 
valuation methods and practices, whose standard (ISO 10668) was published last year. 

David is a passionate writer and has written many articles for the marketing and financial press 
on branded businesses and brand valuation and is the author of numerous publications.  He also 
lectures on the subject of branded business, brand and intangible asset valuation at many of the 
leading business schools around the world.

David Haseler, Strategy Director, Smith & Milton

David helps companies understand how their brands can achieve greater clarity and relevance to 
their customers. In a broad career that has encompassed advertising, brand and design strategy, 
he has worked with a range of clients in the global financial and public sectors to maximize their 
message. He advised Travelex in its takeover of Thomas Cook FE, Liverpool Victoria in consolidating 
its Membership status and is currently working with the brand positioning of Legal & General. 
Last year he guided the Department of Health in its communications for the Swine Flu awareness 
campaign.
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David Haigh, Chief Executive, Brand Finance plc
David is the CEO and founder of Brand Finance plc, the leading independent brand valuation consultancy. David 
qualified as a Chartered Accountant with Price Waterhouse in London. He has worked in the area of branded 
business, brand and intangible asset valuation since 1991 and since January 1995 has specialised entirely in this 
area. David has represented the British Standards institute on the International Standards Committee working 
party on the standardisation of brand valuation methods and practices, whose standard (ISO 10668) is due to be 
published  in early 2010. 

David is a passionate writer and has written many articles for the marketing and financial press on branded 
businesses and brand valuation and is the author of numerous publications.  He also lectures on the subject of 
branded business, brand and intangible asset valuation at many of the leading business schools around the world.
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Underground
Charing Cross: Northern and Bakerloo Lines (From Charing Cross station take the 
exit towards Trafalgar Square; go past the National Gallery on your right, follow 
Pall Mall East, which then becomes Pall Mall. You will come to the junction of 
Haymarket and Pall Mall. 116 Pall Mall will be on your left.)

Green Park: Victoria Line (From Green Park tube, go east along Piccadilly, then 
turn right into Lower Regent Street, towards Waterloo Place, and turn left into Pall 
Mall at the end. 116 Pall Mall is on the corner of Lower Regent Street and Waterloo 
Place.)

Piccadilly Circus: Bakerloo and Piccadilly Lines (From Piccadilly tube, go down 
Lower Regent Street, towards Waterloo Place, and turn left into Pall Mall at the 
end.)

Rail

Victoria and Charing Cross Station

Bus
Buses around Trafalgar Square: 3, 6, 9, 11, 12, 13, 15, 23, 24, 29, 53, 77A, 88, 91, 
139, 159, 176, 453.

By car
Pall Mall is a one-way street, approached from the direction of Trafalgar Square. 
Parking is available on meters, which can be found on Pall Mall, St James’s 
Square, King Street, Charles II Street, Carlton Gardens, Carlton House Terrace, 
Waterloo Place, Jermyn Street and St James’s Street.

Local car parks can be found at Spring Gardens on the south side of Trafalgar 
Square, Babmaes Street, Leicester Square (Swiss Centre NCP), Arlington Street 
(Arlington House NCP), Whitcomb Street, junction with Orange Street (M.L. Car 
Parks).



Contact information

The ultimate collection of information for the world’s largest brands.

• Brand League Tables
• Brand Valuation Reports
• Brand Profiles
• Brand Comparison Tool

Brandirectory is an online encyclopedia of brands where financial results, 
visual identities, trademark histories and the latest marketing news will be 
compiled and shared. It is an invaluable resource for brand managers, offering 
detailed brand profiles and comparative analysis across all major commercial 
sectors.

To find out more visit www.brandirectory.com

About Brand Finance Forums
Brand Finance is committed to the development of theoretical and practical 
issues surrounding brands. As part of this process, we organise a series of 
events and forums around the world where leading pracitioners in the area 
of brand strategy, brand building and brand valuation come together to share 
their experiences and to better understand the process by which valuable 
brands are created.

The Brand Finance Forum has progressively become one of the definitive 
events in the area of brand valuation and should not be missed by anyone 
who is serious about maximising the value of their brands and intangible 
assets.    

To find out more visit www.brandfinanceforum.com
 

Event management
Nurmala Martin
Tel:  +44 (0)207 389 9400
Email:  n.martin@brandfinance.com

Stephanie Swan
Tel:  +44 (0)207 389 9400
Email:  s.swan@brandfinance.com

Brand Finance plc
Tel:  +44 (0)207 389 9400
Fax:  +44 (0)207 389 9401
Email:  events@brandfinance.com
Web:  www.brandfinance.com

3rd Floor, Finland House
56 Haymarket
London SW1Y 4RN
Nearest tube station: Piccadilly Circus 
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